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United Federation of Danish Workers (3F) in collaboration with Lene Lange & Jane Lindedam, 2016 
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The times they are a-changin‘ 

 Bob Dylan, 1964 

loreescience.ca 

 

http://www.google.dk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&ved=0ahUKEwiX8umbmsnRAhVLWCwKHc0OD1YQjRwIBw&url=http://www.loreescience.ca/blog1/week-18-climate-change&bvm=bv.144224172,d.bGg&psig=AFQjCNGHjKeRar7o_lvDP43W507SX8-6yg&ust=1484743236475492
http://www.loreescience.ca/blog1/week-18-climate-change
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The times they are a-changin‘ 

 Bob Dylan, 1964 

loreescience.ca 

 

… 
If your time to you is worth savin’ 
Then you better start swimmin’ or you’ll sink like a stone 
For the times they are a-changin’ 
 

http://www.loreescience.ca/blog1/week-18-climate-change
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Denmark 

Finland 

Sweden 

Norway 

Iceland 
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Greenland 

Faroe  
Islands 

Åland 
Islands 

Denmark  4 
Finland  6 
Faroe Islands  1  
Greenland  2 
Iceland  4 
Norway  3 
Sweden  5 
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4 strongholds of the nordic bioeconomy 
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REPLACE 
In search of responsible resources 
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UPGRADE 
Unlocking the full potential of sidestreams 
and waste 
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CIRCULATE 
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CIRCULATE 
Creating circular bio-solutions 
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COLLABORATE 
Because we are smarter together 
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Communicating the 
Bioeconomy 
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http://norden.diva-portal.org  

http://norden.diva-portal.org/
http://norden.diva-portal.org/
http://norden.diva-portal.org/
http://norden.diva-portal.org/


  

Activities 

― Successful campaign on  social media 
― Activating relevant networks 
― Press release 
― 3 articles on norden.org 
― NCMS Secretary General blog in 

Huffington Post  
― EU-observer: articles, video (upcoming) 
― Joint NMRS and Sustainia blog 

(upcoming) 
― EUSBSR blog, main page (soon after 

this meeting) 
 

30 



  

Great interest 

― 1,614 downloads and 13,084 hits (NordPub 
as of 01/03/2017).  

― The greatest rate of downloads of any 
Nordic publication ever. 

― Presented to the Nordic Ministers for Co-
operation.  

― Massive exposure in social media 
― Demographics on sharing direct link varies 

between different Nordic Countries (see: 
https://norden.altmetric.com/details/15579
045) 
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https://norden.altmetric.com/details/15579045
https://norden.altmetric.com/details/15579045
https://norden.altmetric.com/details/15579045
https://norden.altmetric.com/details/15579045


    

Developing a Joint 
Nordic Bioeconomy 
Strategy 

32 



    

What‘s next?  
- from best Nordic cases t0 a common strategy 
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https://www.atvinnuvegaraduneyti.is/media/Skyrslur/Lifhagkerfisstefna_2016_2.pdf


  

Nordic 
Bioeconomy 
Strategy 
― A joint strategy should focus 

on areas that will add value to 
national efforts 
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Is there a Nordic Bioeconomy? 

• Biomass producers 
• Blue – Green – Yellow 
• Research and Innovation 
• Biorefineries – Testcenters 
• Nordic Solutions 



  

Nordic 
Bioeconomy 
Strategy 
― The strategy will focus on 

issues that can engage 
decision makers, industry, 
academia, civil society and the 
general public 
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Focus on both short- and long-
term actions 

• Networks and Centres of Excellence 
• Knowledge sharing 
• Certification and labelling 
• Bioeconomy in education 



  

 
Thanks.  

Geir Oddsson geod@norden.org  
#nordic#bioeconomy 
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